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♦ Australian SMEs appear to have a limited               

understanding of how energy is consumed in the 

workplace. HOW CAN YOU ASSIST in reducing their   

carbon footprint? 

♦ Smart metering and monitoring are new concepts, 

HOW WILL BUSINESS REACT?  

♦ DO YOU KNOW what strategies will be adopted by 

SMEs when the price of Electricity sky rockets? 

♦ HOW DO YOUR CLIENTS compare with your        

competitors? 

♦ CPRS, NGERS and NABERS - What impact will these 

schemes have on the Australian business market? 
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WHAT ARE AUSTRALIAN BUSINESSES DOING TO 

CONSERVE ENERGY? How are they behaving? What factors 

are influencing their usage? 
 

‘Most IT departments currently lack both the methodologies and metrics to undertake suitable and defensible 

power consumption and carbon footprint measurement programs’. Green IT and Sustainability in       

Australia 2009 Connection Research. 

� By collaborating data collected directly from Australian SMEs about what they are 

doing to reduce energy consumption in the workplace, Connection Research will 

uncover how they intend to measure and monitor their environment and WHAT 

YOU CAN DO to assist in reducing their carbon footprint. 

� We will investigate the strategies in place for the reduction of energy consumption 

and provide quantitative research to assist with determining the affect of rising 

energy costs on Australian SMEs. 

� The increasing price of Energy coupled with a lack of education and awareness 

towards Clean Energy, CPRS, NGERS and NABERS presents a conundrum of     

issues to both Governments and Retailers.   

� Timely analysis to support your organisational decisions to better service the Aus-

tralian SME sector. 

� We will provide research and data to assist with your market research objectives 

and tackle all the questions previously unanswered in the marketplace. 

‘The time is ideal for small and medium sized enterprises to take advantage of both  advances in information 

technology and the drastic reduction in costs’  Comp TIA 

Director of Public Policy Michael Mudd. 

RESEARCH METHODOLOGY       

Business Behaviour Towards Energy            

Consumption in Australia - Attitudes,  Actions 

and Trends is a new market analysis report based 

on a detailed survey of over 2000  Australian Small 

to Medium Businesses. It is the follow on report to 

Connection Research’s Domestic Energy             

Consumption in Australia 2009 report.  

This latest round of research builds on our extensive 

knowledge to include Australian Businesses and  

provides the most extensive information available in Australia of Business behaviour and        

attitudes on the  consumption and conservation of energy. 

Connection Research’s methodology relies on direct  surveys of large numbers of representative 

businesses from all over Australia. Extensive demographic analysis by such factors as location, 

industry sector, company type, company size, energy supplier ensures a truly detailed           

understanding of the attitudes and behaviour of the Australian business population. The data is 

overlaid on Australian Bureau of Statistics census data to build a complete picture of business 

attitudes and practices across all of Australia. 
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WHAT ORGANISATIONS WILL BENEFIT FROM 

THIS RESEARCH?  

 

 

 

 

 

 

 

 

HOW CAN I MEASURE MY INVESTMENT? 
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RESEARCH TOPICS 

Business Profile and Energy Usage 

• Demographics (Size, Industry Sector, 
Employees, etc.) 

• Current Energy Consumption Patterns 

• Lighting— HVAC 

• Plant and Equipment 

• IT (Data Centre and End User, Green IT 
Practices) 

Business Energy Behaviour Patterns 

• Monitoring Systems—remote monitor-
ing, smart meters, etc. 

• Changing behaviour (lights off, power 
down of pc’s and IT Equipment, etc.) 

• Better technology (newer equipment, 
smart lighting, off-peak  
water heating, etc. 

• Green Power (usage and attitudes,  
willingness to pay, understanding of) 

The Built Environment 

• Understanding of Importance 

• Passive Conservation (insulation, better 
building materials, more efficient win-
dows, etc) 

• Understanding and usage of NABERS 
and Green Star 

• Monitoring Processes and Financial 

Charge Back 

Awareness and Attitudes 

• Awareness of and importance placed on 
energy consumption levels of electrical 
and electronic devices. 

• Information sources (TV, newspapers, 
government, internet, etc.) 

• Awareness of rebates and other  
government initiatives 

• Awareness of suppliers and competitors. 

• Awareness of and attitudes towards 
power industry deregulation and its  
consequences for SMEs. 

• Awareness and understanding of alter-
native energy sources, Attitudes towards 
government and industry initiatives. 

 

How Energy Conservation Affects 

Business Purchasing Patterns 

• Energy conservation as a purchasing 
factor for devices and appliances 
(absolute and compared to other  
factors) 

• Propensity to pay extra up-front for 
lower running costs 

• What would you be prepared to give up? 
What are the trade-offs? 

• Power outages and concerns of        
continuity of supply. What backup     
systems are in place? 

Business Attitudes Towards Climate 

Change 

• Is it happening? (extent) 

• How is it being caused? 

• How big a problem is it?  

• What should we do about it? 

• Are organisations doing enough?  

• Attitudes towards Kyoto and             
Copenhagen. 

Compliance and Governance 

• What is it—How does it affect my     
business? 

• Understanding of NGERS and CPRS 

• Strategies in place for compliance, 
knowledge and awareness, applicability 
to industry 

What Business Wants 

• What would Australian businesses like to 
see in the market? 

• What would drive them to change their 
supplier? 

• What would drive them to change their 
behaviour? 

       

Plus detailed demographic questions 

to enable cross-tabulations and  

comparisons of different respondent 

groups PLUS demographics by       

Energy supplier. 



OMNIBUS OPPORTUNITY  
The fieldwork will be conducted in July 2009, with results available in September.  

Applications are invited from organisation interested in using the survey as a vehicle for 

custom research through Omnibus questions. Omnibus options are set out below. 

CUSTOM ANALYSIS 
The survey group will be sufficiently large to ensure a base of over 2000 responding 

businesses, spread across all of Australia. Connection Research is then able to    

produce custom analysis based on a contact list or geographic region 

(business localities). 

Any regionally-oriented client, such as an Energy distributor/retailer, Government 

department or Service Provider can receive a custom report based only on the    

responses of their own customer base. This unique survey has all the qualities of a    

custom survey, but because it is being conducted Australia wide, the costs are         

significantly lower. 

REPORT PRICING 
There are two versions of the standard report –  

• Research Report  

 Management Report plus respondent data containing all cross-tabbed analysis.  

• Management Report  

 All text and high-level analysis – i.e. not broken down by demographic.   

• Custom Analysis 

 Custom add-on including cross-tabbed analysis and data by specified region. 
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   Deliverable 
Number of 
Omnibus 
Questions 

Copies of Stan-
dard  

Report 

Presentation 
based on find-

ings 

Demographic 
crosstabs and raw 

data 

Cost  
(ex GST) 

Gold 10 
3 x hard copy, 

PDF 
√ √ $30,000 

Silver 5 
2 x hard copy, 

PDF 
√ √ $15,000 

Bronze 2 
1 x hard copy, 

PDF 
  √ $10,000 

Payment: Subscribers will be invoiced 50% on booking and 50% on delivery of reports. 

Deliverable High Level 

Analysis 
Cross-tabs Respondent 

data 
Cost  

(ex GST) 

Research Report Yes Yes Yes $9,200 

Management Report Yes No No $5,500 

Custom Analysis 
(add-on to above reports) 

Yes 
Yes  

(region only) 
Yes  

(region only) 
$6,000 
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SCHEDULE 

SPECIAL PRE-PURCHASE OFFER + OMNIBUS 

� Omnibus subscribers will receive a Boardroom Presentation of the analysis. 

� Parties who choose to pre-purchase the analysis will be provided with the Full   

Report at the cost of the Management Report, that’s a saving of over 40% off the 

total price of the report. 

� All parties who pre-purchase the analysis will receive comprehensive cross     

tabulated analysis in conjunction to the survey questions and respondents. 

� Analysis will be broken down by State, Company and Electricity supplier. 

� Custom Analysis is available as an add-on to the report and must be purchased 

prior to the national analysis commencement in August 2009. 

� Pre-purchase will only be available until the end of June 2009. 

� Omnibus participants must be determined by the end of June 2009. Omnibus     

participants will be able to label the research through logos and the opportunity to 

promote the research on all marketing materials such as web sites, newsletters etc. 
 

For further information or to apply for omnibus subscription please contact: 
 

Cassandra Phillips 

Sales Manager 
Phone +61 2 9467 9833 

Connection Research Services Pty Ltd ABN 47 092 657 513 

Level 1 21 Chandos Street 

St Leonards NSW 2065 

Phone: +61 2 9467 9833 Fax: +61 2 9437 6955 

Email: cassandrap@connectionresearch.com.au 

www.connectionresearch.com.au 

Date 2009 Activity 

July  Development of questionnaire, in conjunction with Omnibus subscribers 

August Fieldwork – Surveys received from 2000+ respondents 

August Data analysis and report development – delivery of preliminary findings 

October Custom Regional Reports delivered 

September  Full and Management reports delivered   


