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* Australian SMEs appear to have a limited
understanding of how energy is consumed in the
workplace. HOW CAN YOU ASSIST in reducing their
carbon footprint?

¢ Smart metering and monitoring are new concepts,
HOW WILL BUSINESS REACT?

* DO YOU KNOW what strategies will be adopted by
SMEs when the price of Electricity sky rockets?

* HOW DO YOUR CLIENTS compare with your
competitors?

* CPRS, NGERS and NABERS - What impact will these
schemes have on the Australian business market?
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WHAT ARE AUSTRALIAN BUSINESSES DOING TO
CONSERVE ENERGY? How are they behaving? What factors

are influencing their usage?

‘Most IT departments currently lack both the methodologies and metrics to undertake suitable and defensible
power consumption and carbon footprint measurement programs’. Green IT and Sustainability in

Australia 2009 Connection Research.
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WHAT

YThe time is ideal for small and medium sized enterprises to take advantage of both advances in information

technology and the drastic reduction in costs” Comp TIA
Director of Public Policy Michael Mudd.

RESEARCH METHODOLOGY

Business Behaviour Towards Energy
Consumption in Australia - Attitudes, Actions
and Trends
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WHAT ORGANISATIONS WILL BENEFIT FROM
THIS RESEARCH?

Energy Utilities

Government Departments

Consultants

Local Councils

Education and Training Sector

Building and Construction

HOW CAN I MEASURE MY INVESTMENT?

* Where is the market lacking in terms of intelligence
« Develop strategies/policies to address the lack of market awareness

* Develop a questionnaire to generate information relating to your intelligence requirements
* Provide Education and Training to assistin the delivery of information to consumers

« Consumer Segmentation data — Manage your database more efficiently
« Brand /Logo Education and Awareness

¢ Analysis to assist in the delivery of new service models to your cansumers
e Determine the difference between your service standard and that of your competitors

« Marketing Campaigns to promote awareness of new initiatives relating to SMEs
¢ Implement long term strategies to meet sales and marketing objectives

* Remave the ‘guess work” from yaur consumers
* Know what they are doing and how you can assist in meeting their needs and requirements
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RESEARCH TOPICS How Energy Conservation Affects

Business Purchasing Patterns

Business Profile and Energy Usage
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Awareness and Attitudes

What Business Wants

Plus detailed demographic questions
# I to enable cross-tabulations and
comparisons of different respondent
groups PLUS demographics by
Energy supplier.
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OMNIBUS OPPORTUNITY
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Payment: Subscribers will be invoiced 50% on booking and 50% on delivery of reports.

CUSTOM ANALYSIS

I Connection Research is then able to
produce custom analysis based on a contact list or geographic region
(business localities).

department or Service Provider

Energy distributor/retailer, Government
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SCHEDULE

Date 2009 | Activity
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For further information or to apply for omnibus subscription please contact:

Cassandra Phillips
Sales Manager
Phone +61 2 9467 9833
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